ENGAGEMENT PLAN B

OUR APPROACH

Bolton & Menk believes that the most
effective public engagement meets
people where they are. Our team will
use a suite of on-site and digital tools
to make it easy, accessible, and fun
for the public to share their ideas for

Sechler Park. This focused strategy will
allow the team to gather valuable public
input to inform the final park plan.
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Let’s chat with the public
at community events and
at Sechler Park! Our team

Our team will hold an open house
to hear the community’s input on
park improvements. Community

through a website hosted by the City.
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