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Riverwalk Market Fazr



RIVERWALK MARKET
FAIR IS 15 YEARS OLD

and Southern Minnesota's
Beot Farmerg’ Market!




Our Mission

TO SUPPORT LOCAL FARMERS AND ARTISANS FOR
THE BENEFIT OF OUR COMMUNITY




Sponsorships/Merch Sales

FUNDING $9500 Donations

$24385
Sources

Grants
$9460

EDA

$40000 8%

On average, MN farmers’ markets
receive % of their funding from their
city or community and generate the
rest from other sources. RMF i1s the

reverse, with % of our funding coming

Vendor Fees
$37500

from sources other than the city.



MARKET

Music, Marketing, Rentals and all other expenses

BExpenses 518000

14%

Wages & Payroll Taxes
$66500

Vendor Success/Food Access
$41000



Our Board and Staft

BOARD OF DIRECTORS: 9 WORKING MEMBERS

STAFF MEMBERS:2 YEAR-ROUND, 5 SEASONAL
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131 VENDORS HIGHEST
AT SUMMER OVER $350,000 g|NGLE DAY OF

IN VENDOR
VENDOR SALES
MARKETS 'NCOME

Thic ie the most EVER Our best year ever and Over $93.000!1!
8100.000 more than 2024

AVERAGING MORE THAN 2000 VISITORS PER SATURDAY
MARKET, 500 MORE THAN OUR PREVIOUS COUNTS



SALES

By Day

$25000
$2000O
$15000
$10000

$s5000
$o

@ Vendor Sales
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SALES

MiX Other

10.9% Baked Goods
24.3%

Cottage Food
8.L|.°/o

Prepared Food/Bev
6.5%

Produce
190.6%

Crafts
Meat 7.2%

10.4%
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People travel §

from far and

wide to come
Fair

Market




FOR EVERY $100
SPENT AT A
LLOCAL SMALL
BUSINESS, $68 IS
RECIRCULATED
LLOCALLY.

- FORBES

N
guiow S0
el

SHOPPING SMALL
MULTIPLIES IN BIG
WAYS! EVEN MORE S50
WHEN WE INVEST IN
LOCAL AGRICULTURE!




P.O.P. CLUB

Power of Produce Club
teaches kids about local Nutrition Program with Hunger Solutions,
agriculture and healthy orovides vouchers to folks with SNAP benefits

eating. This year, we seniors and women with can triple their dollars

increased the value of the infants and children to buy when shopping at

PoP tokens we give to kids fresh produce from many Riverwalk. The first $10

to $5, giving them real farmers at our market. becomes $30.
purchasing power.

FOOD ACCESS PROGRAMS ALSO SUPPORT OUR VENDORS!

Th h hi
The Farmers Market rough a partnership




Food Access Growth

Food Access Participation By Year

$8,000.00 120 EACH YEAR, THESE

$7.,000.00

 Soo000 ", PROGRAMS HAVE
= . DOUBLED IN

5 somon PARTICIPATION
61,0001 I 20 " AND INCOME TO

’ 2023 2024 2025 ’ O U R V E N D O R S .

SMAP/ME/PE =l PoP  ===PBT Customers



Farm to Families

7,915 Ibs of fresh,
local produce to the $16,928 in
Community Action additional income
Farm to Families Center Food Shelves to our small
and diverted from farmers.
compost or waste so
far in 2025.
Local Food
Assiftl; r:il:zlfnt .| 2025 Total: 15,578Ibs 20;; Ez:ak

Farm to Families

The Farm to Families
Program encourages
produce farmers to
come to our market,
increasing the
options for shoppers
which results in more
customers coming to
Riverwalk and our
community.



QUICK STATS

e 15,500+ LBS FRESH FOOD
TO THE CAC

e $34,000+ PAID TO RMF
FARMERS AND COUNTING!

RMF FARMERS ARE
HARVESTING HOPE
IN NORTHFIELD




Farm to Families Fundraiser

o RAISED 934,385 TO
SUPPORT F2F THIS YEAR
AND INTO NEXT
e 310,000 CAME FROM THE
EDA (THANK YOU!)
e WE'VE BUILT A STRONG

COMMUNITY OF SUPPORT
AROUND THIS PROGRAM AND

ARE EXCITED TO CONTINUE
IT INTO THE FUTURE!
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SCHOLARSHIP PROGRAM

Through a grant from the Southern MN Initiative
Foundation(SMIF), we were able to provide
scholarships this year to socially disadvantaged
farmers, giving them access to the market to help

them grow and expand their businesses.
Scholarship Farms

e Northern Exposure

Gardens \ -l S
! . N Ul $ b . in i m fsw
B ; - JECETBLE

e Lee Family Farms
e W.T. Farms
e Burning Daylight Draft
Farm
e Nature’s Little Farm
e Sharing our Roots
- Erika Gomez
- Moffat Otwere
- Abby McNiitt




o NORTHFIELD SHARES
PROVIDED FUNDING FOR RMF
TO ESTABLISH A MARKET BY
GREENVALE ELEMENTARY

TUESDAYS @
GREENVALE

5 (307) 400-5109
UDDERBU DDIESMN.COM

 PROVIDED ADDITIONAL
MARKET ACCESS TO
VENDORS AND CUSTOMERS
IN AN UNDERSERVED AREA OF
OUR COMMUNITY

o HOPE TO DO EVERY TUESDAY
NEXT YEAR DEPENDING ON
FUNDING
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Ik Market Fair is where
y small

Riverwa
| make my home form

busines
outreach l have achieved i
e oppor’funities

s. The growth and
sin

large part to th
the market can provide.

_ ). Rasmussen. Stacking
Plastic




FOR TOUR SUPPORT OF OUR MARKET
AND OUR COMMUNITT/




